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Everybody’s Talking
Replicated monument: The Taj Mahal in the city of Agra, 
India, was built in the 17th century by Shah Jahan, a Mughal 
emperor, in honour of his wife. It’s a huge tourist attraction 
because of its history and detailed latticework. But another Taj 
Mahal exists that is smaller than the original. This one was 
built more recently by businessman Anand Prakash Chouksey 
in Burhanpur in the state of Madhya Pradesh. He wanted 
to present his wife with a special gift, so he had the building 
constructed on their large property, at a cost of 20 million 
Indian rupees. The couple lives in the home and allows visitors 
to come onto the grounds to take pictures.

Costumed chase: Someone at Japan’s Kamine Zoo, located 
in Hitachi City, may have seen an unusual sight. A zoo worker, 
dressed in a bear costume, was being chased by other zoo 
employees and emergency personnel. But the scene was all 
planned. The zoo and emergency agencies were participating 
in an escaped animal drill. The scenario was based on the 
assumption that an extremely intense earthquake could break 
a glass window and allow a bear to escape from its enclosure. 
Strategically positioning their vehicles, and using nets, the 
participants were able to corner the fake bear so they could 
return it to its enclosure.

Food criminal: Eating and running is criminal, but a Dutch 
man outdid himself by committing this crime 127 times over 
the course of a few years. The man, from the city of Delft, 
didn’t cheat the restaurants by dining and dashing. Instead, he 
would fake illness just before the bill came. In a recent attempt, 
paramedics were called, but when they found nothing wrong 
with him, they refused to take him to a hospital. The restaurant 
owner, feeling sorry for the man, suggested he pay later and 
took his address. That exposed the scam because he’d given 
different information to the paramedics. Police investigated and 
found 127 complaints from other restaurateurs about the man.

Speed traps: In Italy, a criminal has become known as 
“Flexman.” People gave him the nickname because he uses a 
tool called an angle grinder, which was invented by a company 
called Flex, to cut down the poles that hold speed cameras. No 
one knows who Flexman is, but motorists are fans because they 
don’t like paying the fi nes for speeding that’s caught on camera. 
However, authorities are quite concerned about this vigilante’s 
actions because he is harming the country’s infrastructure and 
causing many thousands of euros in damages. Police say the 
speed traps work to make roads safer because they encourage 
drivers to slow down.

Quoteable Quotes
“Appreciation is a wonderful thing. It makes what is excellent 
in others belong to us as well.” —Voltaire
“Youth is wholly experimental.” —Robert Louis Stevenson

What’s Happening
May 27 - Non-Profi t Growth Conference Taking place at 
the Senior’s Sunshine Club from 9am to 4pm. This conference 
is free to attend and lunch is included. Register by calling 780-
632-3966

NON PROFIT organizations may submit fundraising 
events for FREE at www.coffee-news.ca. Please submit a 

minimum of 4 weeks in advance.
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Trivia
1. A team in the sport of curling has 2, 4, or 8 members?
2. _____ is the official name of the surgical procedure called a “nose job.”
3. Which is the only Central American country to not border the 
Caribbean Sea?
4. The dot over the letters “i” and “j” is called a bittle, sploot, or tittle?
5. Trinitrotoluene is more commonly known as what?

(Flip bottom of page for answers)
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